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Client	 �Accredit UK
Project	 Design and development of standards accreditation pack for ICT industry



Welcome to fathom. We are designers of 
business communication. Responsive, agile 
and refreshingly honest, we use design to set 
our clients apart from their rivals. 

We call this process



1. Beacon
Your brief will be thoroughly explored and questioned. Where 

necessary we will write a new one, distilling the problem to be solved 

into a simple thought, expression or proposition. 

 

2. Beachcombing
We will get to know your product or service ourselves. Through 

discovering, sifting and shaping the compelling stories that make it 

desirable, we will help develop key messages and copy. 

3. Breakthrough
Our creative development will be on brief, on budget and, most 

importantly, we will take you with us as our ideas come to life. 

 

4. Buzz
Invest in us and we will pay you back with innovation and creativity 

applied to get results and enhance the bottom line. And everyone gets 

a buzz out of that. Particularly us.



Accredit UK 

Beacon
The client supplied us with their initial brief consisting 
of two requirements. The first required brand 
development, creation and styling for the Accredit 
UK mark and the second consisted of a series 
of estimated page counts for the various printed 
elements required to make up the applicant pack. 

Consulting closely with the client we explored and 
expanded the brief further with a particular emphasis on 
gaining an insight into how applicants to the standard 
would use the materials supplied in the pack. This 
understanding enabled us to help the client simplify the 
contents of the pack and suggest various formats for 
the outer pack that would be more compatible with the 
way end users would interact with it.

Beachcombing
Once we had established this user understanding, 
work started on understanding and establishing the 
Accredit UK brand. 

Applicant packs for quality standards can 
sometimes appear very dry, with the significant but 
necessary amounts of heavy text content making 
them intimidating for users. With this in mind we 
recommended and agreed with the client that clarity, 
simplicity and ease of use were the key brand 
principles to be adhered to for all elements within 
Accredit UK.

Accredit UK is a quality standard designed 

to allow information technology (IT) 

businesses to prove their excellence. As 

IT is so diverse the target audience was 

split into segments according to specialism 

and our initial role was to produce a pack 

to enable the project to be piloted to 

network design and installation specialists 

in the West Midlands. 



Breakthrough
Water was selected as the design motif for the 
applicant pack. Clear, fresh and pure it was an 
excellent fit for the brand principles identified 
in the beachcombing process. Combined with 
clear typography, navigational hierarchies and the 
application of thorough editing and sense checking 
of the content, we were able to complete the project 
and deliver a stunning pack in time for the brand 
launch at a recent ICT conference.

Buzz
The initial launch of the first segment has been a great 
success with over 50 West Midlands IT networking 
specialists signing up to the programme in the first 
three months. Fathom are currently putting the 
finishing touches to the second segment launch 
materials. These cover those companies specialising 
in software development. 

Accredit UK 
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To see how we can help you solve your current business communication 
problems, please call Paul Kennedy on 0161 274 3407

Let’s talk. We’re here to help.


